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Fig. 1. Petfood production in Poland 

120
140
160
180

P
ro

du
ct

io
n 

[ 1
0

3 
t]

0
20
40
60
80

100

1994 1996 1998 2000 2002 2004 2006

P
ro

du
ct

io
n 

[ 1
0



In the European countries exist considerable 
differences: in the standard of living and there 
are obvious differences in the habits of keeping 
pets and the traditions of pet feeding. All of  
that affect the market. 
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Fig. 2. Dog population in Europe (mln)
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Fig. 3. Cat population in Europe (mln)
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Fig. 4. The European families with pets
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Fig. 5. Commercial petfood in the pets daily diet
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• An average number of 1.1 dogs and 1.4 cats per 
family keeping pets are  reported. 

• The number of cats has increased and the trend to 
keep more than one cat per household is observed 
in many countries. Cats are easier for the owners 
and it’s  recommended to facilitate  socialization  b y 
keeping  more  than one cat, especially in 
households where cats must stay  alone  over  

• An average number of 1.1 dogs and 1.4 cats per 
family keeping pets are  reported. 

• The number of cats has increased and the trend to 
keep more than one cat per household is observed 
in many countries. Cats are easier for the owners 
and it’s  recommended to facilitate  socialization  b y 
keeping  more  than one cat, especially in 
households where cats must stay  alone  over  households where cats must stay  alone  over  
longer  times  during  the day. 

• Nowadays the public opinion become  obvious  that  
keeping  dogs  as pets is a very sensitive hygienic  
problem in urban environments. 

households where cats must stay  alone  over  
longer  times  during  the day. 

• Nowadays the public opinion become  obvious  that  
keeping  dogs  as pets is a very sensitive hygienic  
problem in urban environments. 



• The stable or negative trend in the dog 
population  is also observed  with  regard  to 
dog breed and dog size preferences. In 
Europe the number of small  sized dogs 
(<10 kg BW) was estimated to be 34%, the 
medium and large sized dogs  make  up 37 
and 29% of the total population. 
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• Pets  are  often  kept  in families with at least o ne 
child (46% of all pets),  lower  frequencies  are  found 
in single households (22%) and with families withou t 
children (32%)
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• In  Germany according to  the  investigation   over taken  by  
ZZF  couples   without   children  and  singles rep resent on a 
household basis 60% of cat owners,  59% of  dog  ow ners, 58% 
of the pet bird owners and 48% of the aquarium owne rs. 

• Singles seem to  prefer cats  as pets, dogs are onl y second 
choice. This fact is important, because in  EU  the   sociologists  
estimate  that the number of households, either sin gles or  
couples  without children,  will  increase systemat ically in years 
to come. 
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because  they  play  a specific role as social part ners.  This  
development  is known by petfood producers. Pets be come so 
important for many  owners  that  they  are  willin g  to  spend  
more  time and money with them, looking for extraor dinary 
goods and food.
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• Many of European market players are saying that 
nowadays the total volume of petfood has reached a 
highest figure.  

• Production  and  consumption  potential  is  differ ent 
in the European Union. In the Western European 
countries customer demands are increasingly 
orientated toward premium products, treats, and in 
the segment of complete diets toward dry food in 
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• New member states still are mainly busy with 
development of  basic pet food production, which  
has  big room  enough  to  expand.  However  
personal income is still much lower  in  those  
countries  pets  owners  found  great opportunity i n 
application of  industrial  petfood and  are  willi ng  to  
spend  more  and more  money for convenience and 
handy food.
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reported by Lummis (2007),  new  product  trends  i s  
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• Generally pet owners  expect  high  quality  
standards in each price segment.    Petfood should 
be safety, nutritive and healthy. Nowadays many  of   
them are   prepared to pay higher prices for premiu m 
products. 

• There are pet owners who don’t pay great attention 
to healthy aspects but they expect that the pet  
enjoys eating a  specific product  or  that they 
themselves are enjoying feeding the specific produc t 
to their pet.  
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nutritional  value  and  adequacy, but  also  high 
palatability and digestibility of the food.
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Fig. 5. Set-up of 
dry petfood 
production













Sophisticated productsSophisticated products

hard bone tube
based on brokenbased on broken
rice flour

soft, chewy marrow
based on semi-moist petfood
formula slightly expanded
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